Community Engagement Officer - ‘a space’ arts

Gods House Tower – Southampton
Job Description
Overview

Job Title: Community Engagement Officer
Hours: 24 hours per week out of 7 days (due to the nature of the job occasional evenings and
weekends will be required)
Contract period: From January 2019 (3-year fixed term post)
Salary: £20 - 22k per annum full time and dependent upon experience (Pro Rata £12,00 £13,200)
Location: Based in central Southampton at GHT and working remotely with local communities and
various venues.

Role Summary

A skilled and experienced individual is required to support the organisation’s audience development
work through delivering a series of community engagement events and activities that encourage
new audiences to engage with our new arts and heritage destination venue God’s House Tower
(GHT).
The ideal candidate would have knowledge of diverse audiences and community groups from
across Southampton, and experience of delivering relevant community engagement activities.
The Community Engagement Officer is an important role in a growing staff team and will lead on
delivering audience development strategies for the organisation.

Roles and responsibilities
The post holder will:

• Deliver a series of community focused projects and activities to develop, deepen and broaden
audiences at GHT with a focus on attracting local audiences and communities new to our work.
• Work with colleagues, in particular the Exhibitions Programme Manager to ensure the
organisation’s Equality Action Plan is delivered and gather evidence on how our work contributes
to the Creative Case for Diversity.
• Work with colleagues, including the Exhibitions Programme Manager to ensure community
engagement and outreach activities are integrated into the GHT programme along with other
projects such as ArtVaults, where possible linking the outreach activity to the current exhibition
themes.
• Monitor and evaluate activities to provide ongoing evidence and evaluation on the impact
community engagement activities create with a focus on preparing and uploading information to
Audience Finder along with preparing information and reports for staff, Trustees, stakeholders and
partners.
• Develop on-going relationships with schools, FE / HE, community, heritage / arts groups,
volunteer and third sector organisations with the aim of engendering some within those groups to
become volunteers, long-term supporters and / or advocates for GHT.
• Develop and deliver a community engagement programme across a number of years working to
an outline structure of;
o Year 1 – Initiate relationships with gatekeeper organisations, target audience groups and
schools to inform outreach programmes. Test ideas and engagement activities with
community groups and work with the Exhibitions Programme Manager to revise the overall
community engagement strategy.
o Year 2 – Work with defined groups to deliver a series of in-depth projects with an arts

